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&A ! : N The less developed world will account for more than 95 percent of future population growth.

Eurcpe. China's 111%
collectively . increase
grew 219%

The Shape of Seven Billion

Each country in this cartogram is sized
according to its projected population in
2011. Black dots represent the country’s
population in 1960; light dots are population
added since then. Each dot represents two
million people. Colors indicate the amount
of growth (detailed below). Nations with
populations under 1.5 million are not shown.
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With slower global growth rate, the absolute
decadal increment is shrinking
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Appetites of the Seven Billion Europe’s GDP

ICELAND grew 7509, NORWAY
How much impact does each country have on Earth's FINLAND
resources? One way to approximate a nation's consumption DENMARK SWEDEN
is to look at its gross domestic product (GDP)—the total UK. B
production of goods and services in a year by its residents,
firms, and government. In this cartogram, countries are sized ®) ° NETHERLANDS GERMANY POLAND
according to their GDP for 2009. Black dots show GDP in -
1980, or latest year available; light dots show growth since -
then. Each dot represents $20 billion.* A country’s color IRELAND = Sk
indicates its GDP per person (detailed in the key below).
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South America's BRAZIL More than $40,000

GDP grew 108%.
$25,000 to $40,000

$9.514 to $24,999
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World
average:
$9,514
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*TO COMPARE THE GROSS DOMESTIC PRODUCT OF THE COUNTRIES ON THIS MAF,
GDP WAS CONVERTED TO CONSTANT INTERNATIONAL DOLLARS USING PURCHASING
POWER PARITY RATES_ IN THIS CONVERSION AN INTERNATIONAL DOLLAR HAS THE
SAME PURCHASING POWER THAT A U.S. DOLLAR HAS IN THE UNITED STATES.

The world’s gross domestic product* World GDP
more than doubled from 1980 to 2009. ———
$72.5 trillion

2009

Demand on natural resources will
continue to increase.

Earth’s finite resources will be stressed
both by rising prosperity and sheer
numbers of people (graphs, right).
The consumption of resources now
enjoyed in the wealthiest nations will
be difficult to sustain worldwide.

Economic development in China and
In accounts for much of the recent
rise and will continue to drive it. Global
economic growth, and the improved
standard of living it offers, means that
resources are being consumed at
record level

$29.8
tril

Source: “Seven Billion”. National Geographic, January 2011
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China had the

world’s largest

GDP increase,

RUSSIA 1,.506%.
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1980 Share of World Purchasing Power
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Consumer Preferences for Food...

* Fifty-seven percent of mothers purchased more food
with natural ingredients in the past year than 10 years
ago, according to a survey by Chr. Hansen and Qualtrics.
Eighty percent of respondents noted they would be more
likely to purchase an item if it has naturally derived
ingredients.

 Walmart made a commitment to a more sustainable
food system. Initiatives include improving the
affordability of food, increasing access, make healthy
eating easier and improve the safety and transparency of
the food chain.

Source: The Food Institute’s Daily Brief
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* Meets the Humane Farm Animal Care
Program standards, which include
nutritious diet without antibiotics, or
hormones, animals raised with shelter,
resting areas, sufficient space and the
ability to engage in natural behaviors._
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Food Safety System
Certification 22000

Traceability drivers in the food sector:
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A field-to-table global product portfolio

SunOpta Inc. is a leading global company specializing in the sourcing, processing and packaging of natural, organic and
specialty food products. Integrated from seed through packaged products and with a focus on strategically significant
vertically integrated business models, we can deliver the best quality and value.
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o THE GREAT DEBATE Shift To Cage-Free Eggs Is Likely To Disappoint
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The presence and tabeling of gemetically modified organtsms (GMOs) in our food
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